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VISION
To be a Leading Institution 
that Nurtures Excellence in 

Management Education and 
Research, Cultivates 

Entrepreneurship and 
Innovation, and is a Catalyst 

for Meeting Societal 
Expectations.

MISSION
To Advance and 

Disseminate Knowledge 
and to Develop  Socially 

Responsible Future 
Business Leaders with a 
Global Perspective and 

Entrepreneurial Mindset.

MOTTO
Sa Vidhya Ya 

Vimuktaye
(Knowledge is 

that which 
Liberates)
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1. From wealth extraction to wealth 
creation. As Pearl Zhu, author of 
Digital Master, observed, real 
strategic di�erentiation lies in 
creating true value. Firms must look 
forward, not backwards. 

2. Prepare today for tomorrow. 
Data-driven decisions are not 
enough. Leaders need abductive 
reasoning, followed by a culture of 
debate and development. Firms 
with an alert antenna for the 
unknown are likelier to seize 
opportunity and outpace rivals. In a 
world of AI-driven sameness, lead-
ership must supply the creative and 
strategic imperative. 

3. Build a winning vision that 
unlocks collective energy. Today’s 
vision must fuse business, society 
and the environment. Jack Dorsey 
captured the ambition when he 
said he wanted to build a company 
that survives its founder’s death 
and carries on the same mindset. 

4. Embrace creative destruction. It 
keeps companies innovative, lithe, 

and ever-renewing, as the stories 
of Jack Welch’s GE, 3M, W. L. Gore, 
and P&G under La�ey show. Just 
as gardeners weed, businesses 
must prune what no longer 
serves them. Marshall Goldsmith’s 
warning applies: what got us here 
will not take us there. Continuous, 
market-oriented innovation is the 
route to success. 

Disruption has one positive 
outcome: it has put organisations 
into an “unfreeze” mode, ready 
for change. Climate change has 
taught �rms to behave as trust-
ees of society, managing and 
developing wealth for all stake-
holders. They would also do well 
to recall Sun Tzu’s ancient counsel 
that the best strategy in war is to 
win without shedding a drop of 
blood. 

In an age of war, AI and disrup-
tion, the leaders who endure will 
be those who pair courage with 
conscience, acting on trust, 
empathy and purpose.
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e live in a world capti-
vated by the hubris of 
making countries 
“great again,” where 
zero-sum thinking 

plays out amid war, climate change 
and an apocalyptic race for domi-
nance in arti�cial intelligence. What 
matters most in such times is the 
character and purpose behind 
decisions and their execution, and 
a leadership culture built on trust, 
empathy and responsible action.

Carl von Clausewitz, the Prussian 
military theorist, described war as 
the continuation of policy by other 
means. He stressed how leaders 
must decide swiftly in the “fog of 
war,” working with incomplete, 
doubtful and often erroneous 
information. Today that fog is thick-
ened by intermittent wars and tari� 
aggression, which have fractured 
global supply chains and brought 
economic devastation and social 
malaise. 

Firms can respond by yielding to 
pressure, tightening control over 

Business history is 
full of once-great 

organisations, 
such as Kodak, 
RCA, Pan Am, 

Nokia and Sears, 
that declined 
because they 

stayed trapped in 
their existing 

products, 
technologies and 

competencies. 
Standing still is 

suicidal. 

such as Kodak, RCA, Pan Am, 
Nokia and Sears, that declined 
because they stayed trapped in 
their existing products, technol-
ogies and competencies. Stand-
ing still is suicidal. 

The alternative is to be paranoid 
about growth. Agile start-ups 
follow the same script: customer 
centricity, ambidexterity and 
speed, building dynamic capabili-
ties that harness collaboration 
and people power, and innovat-
ing continuously in the service of 
creating value. 

Even if the recipe for success 
remains elusive, the causes of 
failure are well known. Yet �rms 
stay stubborn, paralysed by a 
cocktail of inertia, habit and risk 
aversion. This brings to the fore 
the argument we made in our 
book, Role of Boards: Building 
Sustainable Competitive Edge 
(Sage, 2021): �rms survive, grow 
and excel only when the CEO’s 
mindset shifts. Four shifts stand 
out. 

W
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Leadership
In The Era Of War,
AI & Disruption

processes and pursuing cost 
leadership through denomi-
nator management. This path 
is fraught with danger. Busi-
ness history is full of 
once-great organisations, 

Future Focus Where ideas go beyond the classroom
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s the energy industry 
transitions towards 
renewable energy, 
digitalisation and new 
business models, tech-

nical expertise alone is no longer 
enough to drive sustainable 
growth. The managers of tomorrow 
will need to combine functional 
knowledge with strong human and 
behavioural capabilities.

E�ective leadership is built on 
values and behaviours. Values 
shape beliefs, beliefs in�uence 
thoughts, thoughts translate into 
actions, and actions ultimately 
shape behaviour. Core values such 
as Integrity, Care, Collaboration, 
Entrepreneurship and Excellence 
can provide professionals with a 
framework to make responsible 
decisions, build trust and create 
meaningful impact.

Equally important is having a clear 
sense of purpose. Understanding 
the “why” behind one’s work can 
in�uence how challenges are 
approached, and decisions are 
made. Future-ready professionals 

Professionals also 
need to develop a 

T-shaped skill 
set — deep 

expertise in one 
domain combined 

with a broad 
understanding of 
other functions. 

This enables 
stronger 

collaboration and 
a more holistic 

view of business.

purpose, adapt ahead of change, 
build capabilities, in�uence 
through trust and inclusiveness, 
collaborate e�ectively and create 
value beyond immediate 
business outcomes. A digital 
mindset is equally important, 
with technology, data and auto-
mation increasingly enabling 
smarter decisions and better 
results.

Professionals also need to devel-
op a T-shaped skill set — deep 
expertise in one domain com-
bined with a broad understand-
ing of other functions. This 
enables stronger collaboration 
and a more holistic view of 
business.

Ultimately, capability building 
extends beyond the classroom. 
The 10-20-70 approach highlights 
the role of education, exposure 
and experience, with experience 
accounting for the largest share 
of learning. For future managers, 
the ability to learn, adapt, collab-
orate and create value will be as 
important as what they know.

Corporate Speaks Insights from Industry Leaders

A
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Powering Growth with
Talent: Skills for India's
Energy Transition

must also develop the con�-
dence to challenge the status 
quo, ask the right questions 
and continuously seek better 
ways of working.

The evolving workplace calls 
for managers who can inspire 
themselves and others, create 
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ick the interesting 
problem, not the safe 
one.” This simple 
thought captures an 
important approach to 

building a meaningful career in a 
world where professional journeys 
are rarely linear or predictable.

Careers often unfold as a winding 
road rather than a carefully mapped 
route. The starting point may be 
very di�erent from the destination, 
and opportunities that initially seem 
unexpected can often become the 
experiences that shape professional 
growth. What matters is approach-
ing these turns with curiosity, 
conviction and ownership. Early 
career experiences, particularly 
those that place professionals close 
to customers, markets and people, 
can o�er invaluable learning. Expo-
sure to di�erent roles and environ-
ments can broaden perspectives 
and reinforce the understanding 
that careers are not de�ned by a 
single function, quali�cation or �rst 
job.

A key ingredient in this journey is 
learning velocity — the ability to 
absorb new experiences, adapt 

point of view and having the con�-
dence to express it.

Professional growth also comes 
from taking ownership of prob-
lems that others may overlook. 
Instead of waiting for clearly 
de�ned responsibilities, future 
leaders can create impact by iden-
tifying challenges, making them 
their own and working towards 
thoughtful solutions.

Ultimately, career choices do not 
always have to follow the safest or 
most conventional path. The more 
meaningful journey may come 
from being willing to explore unfa-
miliar territory, learn from experi-
ences and shape opportunities 
along the way.

Rather than comparing one’s 
journey with those around them, 
professionals can focus on under-
standing their own reality, de�ning 
what matters to them, and 
consciously shaping the path 
ahead. A career is not simply a 
destination — it is a journey 
shaped by the problems we 
choose to solve and the ownership 
we take along the way.

Corporate Speaks Insights from Industry Leaders

“P
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Choosing the
Interesting Problem
Over the Safe One

quickly and continuously build 
on what one learns. Equally 
important is authenticity: 
developing an independent 

Professional 
growth also comes 

from taking 
ownership of 

problems that 
others may 

overlook. Instead 
of waiting for 

clearly de�ned 
responsibilities, 

future leaders can 
create impact by 

identifying 
challenges, making 

them their own 
and working 

towards 
thoughtful 
solutions.



joined FORE School of 
Management after 
taking release from the 
Indian Army, having 
served the Nation for six 

years as a Short Service Commis-
sioned O�cer. The experience of 
working in a disciplined, high-ac-
countability environment shaped 
my approach to leadership and 
helped me immensely in navigating 
academics, co-curricular activities 
and student body responsibilities at 
FSM.

Looking back, I believe manage-
ment education creates the greatest 
impact when it is complemented by 
real-world experience. Pursuing an 
MBA after working for a year or two 
can help students better connect 
classroom concepts with the reali-
ties of business, people and 
decision-making.

During my time at FSM, I served as 
the Student Coordinator of Place-
ments and was instrumental in 
bringing greater rigour and focus to 

to detail, data savviness and the 
ability to think quickly — have 
continued to help me, particularly 
while dealing with challenging and 
dynamic situations in my corporate 
career.

Today, I am pursuing my passion for 
headhunting, helping clients identi-
fy the right talent while also 
enabling professionals to �nd 
opportunities that align with their 
aspirations, capabilities and cultural 
�t. In a workplace where technology 
and AI are transforming roles and 
business models, I believe the 
human dimensions of leadership — 
judgement, empathy, adaptability 
and the ability to build meaningful 
relationships — will remain equally 
important.

My advice to the current batches is 
simple: master the art of networking 
and stay curious. Whenever business 
leaders visit campus, be attentive to 
their perspectives and experiences; 
there is tremendous learning in 

understanding how leaders 
think, make decisions and 
respond to change.

Approach your Summer Train-
ing with the same seriousness 
as your academics. It is an 
opportunity to translate class-
room learning into practical 

Lessons in Leadership,
Adaptability and
Lifelong Learning

Alumni Speaks Stories that shape futures
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Some of the 
qualities I 

developed at FORE 
School of 

Management — 
approachability, 

attention to detail, 
data savviness and 
the ability to think 

quickly — have 
continued to help 

me, particularly 
while dealing with 

challenging and 
dynamic situations 

in my corporate 
career.

identifying target companies 
aligned with the career aspirations 
of the batch. That experience 
taught me an important leadership 
lesson: e�ective leadership is not 
merely about taking charge; it is 
about understanding people, align-
ing diverse aspirations and creating 
a clear path towards a common 
objective.

Following FSM, I built a career in 
Corporate HR across diverse sectors, 
including Telecom, BFSI, Mobile 
Handsets, Mobile Retail, ITES, 
Telecom Services and Telecom 
Passive Infrastructure. My experi-
ence across these businesses 
reinforced the importance of align-
ing people strategy with business 
strategy. The ability to understand 
the larger business context, work 
with data, remain adaptable and 
make informed decisions has been 
central to navigating an evolving 
corporate landscape.

Some of the qualities I developed at 
FSM — approachability, attention 

understanding and can play an 
important role in preparing you for 
your �nal placement journey.

Most importantly, remain adapt-
able. The corporate world is chang-
ing rapidly, and tomorrow's leaders 
will need more than functional 
expertise. They will need the ability 
to learn continuously, work across 
boundaries, leverage data and 
technology, understand people 
and lead through uncertainty.

I remain deeply indebted to my 
Alma Mater and continue to visit 
the campus, both to strengthen 
my association with FSM and to 
learn something new with every 
interaction.

Dream big, stay focused, keep 
learning and build relationships 
that last beyond the classroom.

I wish every student the very best 
for the journey ahead.

All the best!



joined FORE School of 
Management after 
taking release from the 
Indian Army, having 
served the Nation for six 

years as a Short Service Commis-
sioned O�cer. The experience of 
working in a disciplined, high-ac-
countability environment shaped 
my approach to leadership and 
helped me immensely in navigating 
academics, co-curricular activities 
and student body responsibilities at 
FSM.

Looking back, I believe manage-
ment education creates the greatest 
impact when it is complemented by 
real-world experience. Pursuing an 
MBA after working for a year or two 
can help students better connect 
classroom concepts with the reali-
ties of business, people and 
decision-making.

During my time at FSM, I served as 
the Student Coordinator of Place-
ments and was instrumental in 
bringing greater rigour and focus to 

to detail, data savviness and the 
ability to think quickly — have 
continued to help me, particularly 
while dealing with challenging and 
dynamic situations in my corporate 
career.

Today, I am pursuing my passion for 
headhunting, helping clients identi-
fy the right talent while also 
enabling professionals to �nd 
opportunities that align with their 
aspirations, capabilities and cultural 
�t. In a workplace where technology 
and AI are transforming roles and 
business models, I believe the 
human dimensions of leadership — 
judgement, empathy, adaptability 
and the ability to build meaningful 
relationships — will remain equally 
important.

My advice to the current batches is 
simple: master the art of networking 
and stay curious. Whenever business 
leaders visit campus, be attentive to 
their perspectives and experiences; 
there is tremendous learning in 

Alumni Speaks Stories that shape futures

understanding how leaders 
think, make decisions and 
respond to change.

Approach your Summer Train-
ing with the same seriousness 
as your academics. It is an 
opportunity to translate class-
room learning into practical 
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rt enables us to �nd 
ourselves and lose 
ourselves at the same 
time," wrote Thomas 
Merton.

At FORE School of Management, 
FOREword gives every student that 
chance. As the student editorial 
committee, we provide a platform 
for every creative and intellectual 
pursuit: writing, poetry, art, debate, 
literature and pop culture. From 
bringing out the literati in every 
student to fostering sharp, curious 
thinking, we help shape how the 
campus thinks, talks and imagines.

Every week, the FSM Newsletter 
connects students to the world 
through national, international and 
business news. Every month, our 
publication FOREprints delves into 
the events and achievements that 
de�ne life at FSM. Through our 
Creative Heads initiative, we collect 
poetry, short stories and artworks 
from students and showcase them 
weekly on our Instagram page, turn-
ing quiet talent into campus conver-
sation.

Our three �agship events re�ect 

munal harmony, brings students 
together in empathy and unity. This 
year, we went further: The Devil's 
Advocate, where participants 
defended infamous villains, turned 
persuasion into performance, and 
ATELIER 2026, a two-day art and 
literary exhibition inaugurated by 
Director Dr. Subir Verma, �lled the 
campus with creativity.

MBA life moves fast, with 
back-to-back classes, case dead-
lines and placement preparation 
leaving little room to pause. That is 
exactly why we are launching the 
FOREword Creative Series: a new 
monthly event that o�ers a well-de-
served break from the academic 
grind and helps build a vibrant new 
campus culture. From trivia nights 
and open mics to treasure hunts, 
with many more formats in the 
works, every event is designed to 
bring students together, uncover 
hidden talent and create memories 
beyond the classroom.

At FOREword, ideas are tested, 
talent is celebrated, and culture is 
de�ned, so bring your ideas and 
help us shape the culture of FORE.

A Home for Every
Creative Pursuit,
Curious Mind and
Literary Voice

“A
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Co-ordinator (FOREword),
FORE School of Management

Every week, the 
FSM Newsletter 

connects students 
to the world 

through national, 
international and 

business news. 
Every month, our 

publication 
FOREprints delves 

into the events 
and achievements 
that de�ne life at 

FSM.

Student Speaks Hear It from the Learners

what we stand for. The Argu-
mentative Indian, a debate 
competition held at Genesis, 
our annual cultural fest, 
celebrates wit and conviction. 
Crafting Your Professional 
Narrative, a seminar on person-
al branding, helps future man-
agers �nd their voice. Sadhbha-
vana Diwas, a seminar on com-
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Events Galore Celebrating moments, creating memories

September 2026

Shipping is Just the Beginning: Inside
Shiprocket’s E-Commerce Evolution

By Atul Mehta, CEO – Domestic Shipping, Shiprocket

The session explored careers as “a winding road,” 
with Mr. Mehta tracing his early days in Unilever 

sales in Gaya, where he learnt that “to get to know 
the Indian population better, you need to 

understand sales.” He ended his session with an 
important message to the audience: “Take the 

problem nobody owns and make it yours.” 
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Sep

02

Digital Literacy in the AI Era:
Responsible, Secure, and Smart
Use of Technology
By Deepak Kumar, Principal Consultant – Product,
Nagarro

Ask, Verify, Protect, Disclose and Own: Mr. Kumar's 
�ve rules for using AI wisely. He drew a line 
between people who obey AI and those who 
question it, urging students to use it as a tutor, 
coach and critic, and to read widely to build a 
mind AI cannot replace.

Sep

01

Sep

04

Beyond the Algorithm: Why Human
Judgment Still Wins in the Age of AI
By Nitin Dipt Prakash, Senior Vice President – HR,
In�nite Computer Solutions

Mr. Prakash began the session with a powerful 
reminder: “Your brain can process what no algorithm 
can”. He illustrated that while algorithms forecast and 
scale, only people bring empathy, context and ethics, 
using Amazon's biased hiring tool as an example. His 
message carried into the Q&A: let AI augment your 
judgement, but never hand over your responsibility.

Leadership Luminaries

Seminar

CXO Masterclass



By Abhinav Sharma, Vice President, Barclays

Realities of Consulting Career
After MBA & Chief of Sta� Roles

For students weighing post-MBA options,
Mr. Sharma demysti�ed strategy consulting and 
the Chief of Sta� roles. He walked attendees 
through structured problem-solving, stakeholder 
alignment and communicating with top 
leadership, o�ering a candid look at the 
day-to-day reality of working alongside the 
people who run a business.

Strategic Horizons in
Investment Management
By Devash Makhijani, Vice President, 

Investment Management, Darashaw

Growing wealth while keeping risk in check lies at the 
heart of investment management, and Mr. Makhijani 

showed students how professionals strike that balance. 
He unpacked portfolio strategy, regulation and market 

dynamics, then outlined the analytical rigour and 
competencies that set professionals apart in an 

increasingly competitive investment sector.

Sep

04

Sep

05

Events Galore Celebrating moments, creating memories
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A Test of Critical Thinking
and Problem-Solving
By Aaryan Bagani, Senior Data Analyst, Blinkit

Real problems, tight deadlines and industry 
judges set the stage at Technovate, a Smart 
India Hackathon quali�er. Teams turned 
problem statements into working solutions, 
defending their logic under pressure and 
sharpening how they think, build and pitch. 
Team Diamond's solution stood out, earning 
them the top spot.

Sep

04

Technovate Hackathon

Leadership Talk

Leadership Talk
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By FSM Library

CMIE Prowess-IP Web Database:
Hands-on Training for Students

Turning raw data into sharp research starts 
with knowing where to look. In this hands-on 
workshop, students learnt to navigate CMIE 
Prowess-IP and extract corporate and �nancial 
metrics on Indian companies, a skill that will 
strengthen their coursework, company 
analysis and projects with real, veri�able 
industry data.

Cultivating People, Purpose, and
Culture in High-Growth Firms
By Sushmita Rath, People and Culture Lead,

MoneyKarma

Culture is built, not declared. Ms. Rath's interactive 
session showed how high-growth �rms keep people 

engaged through agility, empathy-led leadership 
and psychological safety. Students left with a clearer 

view of what great workplaces get right: people do 
their best work when they feel safe to speak up, 

experiment and grow.

Sep

08

Sep

09

Where Business Meets Technology –
A Career in Pre-Sales
By Madhup Rai, Associate VP – Customer Success,
LTIMindtree

Pre-sales means speaking two languages, 
business and technology, and Mr. Rai showed 
students how to do both. He explained how 
teams understand a client's problem, design the 
right tech solution and shape the deal, 
reminding them that a great pitch wins only 
when it makes business sense to the client.

Sep

05

Leadership Talk

Workshop

Leadership Talk
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By Amit Singh, Vice President – People and Culture,
Group Bayport

Journey from Campus to Corporate

The jump from classroom to corporate is 
bigger than it looks. Mr. Singh shared a 
practical survival guide: master professional 
etiquette, keep upskilling, own your work, 
manage your time and lean on emotional 
intelligence. An adaptive mindset, he stressed, 
is what helps freshers thrive in complex 
workplaces.

Consulting as a Career Path
By Prateek Jain, Associate Director, EY-Parthenon

The session took students into the world of strategy 
consulting, shedding light on the analytical rigour and 

strategic thinking the profession demands. Mr. Jain 
explored key aspects of consulting, including commercial 
due diligence, market entry strategies, hypothesis-driven 

problem-solving and client relationship management. The 
discussion also highlighted how aspiring consultants can 
develop relevant capabilities, navigate career milestones 

and approach complex business challenges with a 
structured mindset.

Sep

10

Sep

12

Acing Guesstimates –
Learning Session
By Prof. Anil Kumar Singh, Dean – Corporate Relations
and Placements, FSM

Prof. Singh showed students that guesstimates 
reward clear logic, not exact answers, using puzzles 
such as the number of street dogs in Delhi and 
IndiGo's crew choices. Attendees then framed their 
own questions, many of which were solved live, 
thus helping them learn to state assumptions, 
break problems down and spot the bottleneck.

Sep

10

Seminar

Leadership Talk

Leadership Talk
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By Namita Singhai, Vice President and
Global Delivery Lead, Wipro

When Rubber Hits the Road:
Theory to Reality

Strategies look neat on slides; delivering them 
is messier. Ms. Singhai bridged classroom 
theory and real-world execution in global IT 
delivery, sharing how leaders handle crises, 
keep large programmes on track, align 
stakeholders and translate big-picture 
business strategy into measurable results. 

GCC Orientation – Your Guide
to Understanding Global

Capability Centres
By Sudhir Dasamantharao, CEO, Adani Enterprise GCC

“GCC is not just about cost saving; it is about building 
capability to deliver value,” said Mr. Dasamantharao. 

Tracing three decades of evolution from back o�ces to 
innovation hubs now spreading into smaller cities, he 

urged students to stay outcome-focused, keep learning 
and master working with people and AI.

Sep

15

Sep

16

The Devil's Advocate
By Team FOREword

Can you defend the worst villain? Organised by 
Team FOREword, this battle of wits had 
participants stepping into villains' shoes to 
argue for famous villains of all time, like 
Alauddin Khilji, Machiavelli, Loki, Thanos, etc. 
Bold rhetoric, quick rebuttals and playful 
persuasion turned infamous controversies into 
one of the most entertaining contests on 
campus.

Sep

14

Student Engagement Activity

Leadership Talk

CXO Masterclass
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By Garima Garg, Group CHRO, Uno Minda

From Founder-Led to Institution,
Scaling Indian Businesses

Ms. Garg walked students through how Indian 
businesses evolve from founder-led ventures 
into lasting institutions, noting that family 
�rms account for about 70% of India's GDP. 
“Scaling a business and scaling an 
organisation are di�erent challenges,” she told 
attendees, explaining why succession must be 
a process, not an event.

People, Purpose and Capability
in a Changing Energy Industry

By Oinam Premchand Singh, Associate Vice President
(Head - Corporate HR), JAKSON Group

“The most important assets are people with the right 
purpose and the right capabilities,” said Mr. Singh, 

drawing on JAKSON's shift to renewables. He urged 
students to �nd their “why”, question the status quo 

and develop T-shaped skills, reminding them that 70% 
of capability comes from experience.

Sep

17

Sep

30

Cracking the Case:
A Beginner's Playbook
By Arnav Gupta, Associate Consultant, EY

Case competitions are real business puzzles, 
and Mr. Gupta handed students the playbook 
to solve them: pick competitions that suit 
your strengths, build teams with diverse skills, 
tell a clear story and keep re�ning. The goal is 
simple but demanding: deliver high-impact 
solutions even when the clock is running out.

Sep

17

Seminar

CXO Masterclass

Leadership Luminaries
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Shikhar Samwad

Sep

24

Shikhar Samwad brought more than twenty industry leaders to 
campus for a day of keynotes, panels and �reside chats on what it 
takes to stand out in today's workplace. Addresses by Mr. Vishnu 
Dev and Mr. Amit Dhamija set the tone before a panel on the 
“Emerging Avatar of First Rung” unpacked how entry-level roles 
are changing. Personal branding stole the afternoon. “You will not 
get a second opportunity to make the �rst impression,” cautioned 
Mr. Swarup Sinha, while Mr. Tarun Aggarwal reminded students 
that “your work and your attitude will play a larger role than your 
CV.” Mr. Sanjeev Kapur put it boldly: “Don't be a corporate slave, be 
a corporate entrepreneur.” At the GCC spotlight, Mr. Rajjat Gullati 
urged students to master the fundamentals and stay coachable. 
Closing the day, Mr. Anil Rawal called AI “a pervasive force creating 
new job opportunities, not a threat.”

Power Speakers:
Amit Dhamija, President Inox Clean Energy
Amit Sehgal, Founder, Deepmindz Innovations, Co-founder, PharynxAI
Anil Rawal, MD and CEO, IntelliSmart Infrastructure
Ankur Agarwal, Business Head, Specialty Films Polyplex
Atul Mehta, CEO, Pay10 India
Dr. Davy Jindal, VP & Unit Head, CK Birla Hospital
Divi Ramola, Head, User Insights Wiom
Gyanranjan Nayak, Deputy General Manager – HR Petronet LNG
Indra Narayan Das, National Circulation Head, Hindustan Times
K S Bakshi, Group Head -HR, InterGlobe Enterprises
Nitin Rai, Partner, PwC India
Nivedita Malik, Partner & Creative Director, Design Matrix
Sameer Dania, Co-Founder & President, HumanizeTech.ai
Sanjay Mohta, VP & General Manager, India Kopi Kenangan
Sanjeev Kapur, Head, TA NTT DATA
Siddharth Banerjee, Consumer Tech CEO, Higher Education Leader
Sudakshina Ghosh, VP, HR Bata India
Sudhakar Mairpady, Director, Regulatory & Govt. A�airs, BD India
Swarup Sinha, Head, ITC Hospitality Management Institute
Tarun Aggarwal, Global Business Head, HCLTech
Utkarsh Goklani, Founder, Wyzr
Vishnu Dev, Partner, People Consulting Practice, EY
Vivek Gupta, Lead HR, Saatvik Green Energy
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From Campus to Corner O�ce:
Navigating a Career in Real Estate

Sep

28

Eleven industry leaders, two panels and one clear 
message de�ned the Circle Meet: Real Estate Edition: a 
career in real estate is built on far more than bricks. 
Leaders from Hines, Anarock, M3M, Conscient, JLL, 
Emaar, Tulip, Pioneer, Knight Frank and DLF gave 
students an inside view of a sector on the move.

“Building a successful career in real estate requires more 
than understanding property; it requires the ability to 
understand markets, people and opportunities, and to 

continuously adapt,” said Ms. Suvarcha Marwah. The 
panellists discussed tighter RERA and ESG rules, shifting 
interest rates, and why buyers who invest in a promise 
value transparency above all. Calling the industry “a 
university from which you never graduate,” they urged 
students to choose culture and role over starting pay.

Mr. Ajit Pavithran summed it up best: “In the world of real 
estate, courage builds your portfolio, but wisdom 
protects it.”

Circle Meet: Real Estate Edition
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Faculty Publications (September 2026)

Prof. Aarushi
Singh

Performance expectancy of AI and 
disclosure consequences: A 
psychological paradox  
Co-Authors: Kedarnath Thakur, Lalatendu 
Kesari Jena, M. Srimannarayana         
Name of the Journal: Acta Psychologica   
Category: ABDC-A
Publication Details:  Vol. 270, Article No. 
107837, October 2026, ISSN: 0001-6918

Prof. Gaurav
Kabra

From themes to impact: exploring 
humanitarian supply chain 
performance through structural topic 
modeling and meta-analysis  
Co-Authors: Vinit Ghosh          
Name of the Journal: International Journal 
of Productivity and Performance 
Management   
Category: ABDC-B
Publication Details:  Vol. ahead-of-print, 
No. ahead-of-print, ISSN: 1741-0401

Prof. Rahul Pratap
Singh Kaurav

Why Customers Return After a Crisis: 
An A�ect-Appraisal-Motivation 
Model in a Travel-Service Context  
Co-Authors: Prachi Jain Aggarwal          
Name of the Journal: Global Business 
and Organizational Excellence   
Category: ABDC-C
Publication Details:  Vol. ahead-of-print, 
No. ahead-of-print, ISSN: 1932-2054

Prof. Ashutosh
Pandey

Intelligence Beyond Crime: AI, EI, and 
the Quest for Work-Life Balance in 
Policing  
Co-Authors: Neha Dubey, Meenu Shant 
Priya, Mohit Yadav, Mohd Asif Shah         
Name of the Journal: F1000Research   
Publication Details:  Vol. ahead-of-print, 
No. ahead-of-print, E-ISSN: 2046-1402

Generative AI as a Driver of Green 
Supply Chain Performance: Role of 
Flexibility, Responsiveness and Risk 
Mitigation  
Co-Authors: Dipanwita Chakrabarty, 
Arunangshu Giri, Meghna Goel, 
Keng-Boon Ooi     
Name of the Journal: Business Strategy 
and the Environment  
Category: ABDC-A
Publication Details:  Vol. ahead-of-print, 
No. ahead-of-print, ISSN: 0964-4733

Herding Bias and Investment Decision Making - a 
Systematic Literature Review     
Co-Authors: Prof. Tarun K. Soni, Aman Maheshwari (FPM Scholar)     
Name of the Journal: Finance: Theory and Practice   
Publication Details: Vol. 30, No. 4, 2026, ISSN 2587-5671

Prof. Sanghamitra
Buddhapriya

Prof. Tarun
Kumar Soni

Prof. Sachin
Kumar Mangla 

Green Intellectual Capital, 
Sustainability Control Systems, and 
Environmental Performance: Bridging 
Natural Resource Orchestration and 
Levers of Control Perspectives  
Co-Authors: Kaveh Asiaei, Sangeeta 
Wats, Mahesh Joshi, Omid Barani     
Name of the Journal: Business Strategy 
and the Environment  
Category: ABDC-A
Publication Details:  Vol. ahead-of-print, 
No. ahead-of-print, ISSN: 0964-4733

Prof. Shallini
Taneja

Ethically Designing Customer and 
Employee Experiences in the Age of 
AI and Knowledge Automation  
Co-Authors: Ashish Malik, Pawan 
Budhwar    
Name of the Journal: Australasian 
Marketing Journal  
Category: ABDC-A
Publication Details:  Vol. ahead-of-print, 
No. ahead-of-print, ISSN: 1441-3582

Prof. Sunanda
Nayak

Economic Reforms, Marketing Mix 
and Firm Performance: Evidence from 
the Manufacturing Sector  
Co-Authors: Rajeev Sirohi, Divya Singh 
Jamwal     
Name of the Journal: Management and 
Labour Studies 
Category: ABDC-C
Publication Details:  Vol. ahead-of-print, 
No. ahead-of-print, ISSN: 0258-042X

Prof. Tarun
Kumar Soni



What’s Hot Stay Ahead of the Buzz

Mock-A-Thon: Personal Interview Drive
Real-World Mock Challenges & Scenarios,
Mock Interviews, Expert Mentorship & 
Live Feedback, Skill Enhancement,
Expert-Led Discussions
Date: October 25, 2026  |  Mode: O�ine

Oraculum 3.0
Corporate Connect, Leadership Talks, 
Panel Discussions, Fireside Chat, Keynotes
Date: November, 2026  |  Mode: O�ine

Jubilate 2026

Date: December 5, 2026  |  Mode: O�ine
Venue: The Palms Town & Country Club, 
Gurugram

Stay Tuned On
What’s Next

FORE InternationalManagementConference 2026Theme: Purposeful Innovation: Balancing AIwith Ethical ResponsibilityDate: November 25-27, 2026Venue: FORE School of Management,New Delhi
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Admission Open

Batch 2027-29

PGDM PGDM (International Business) 

PGDM (Financial Management) PGDM (Big Data Analytics)

PGDM (Healthcare & Hospital Management) PGDM (Working Professionals)

All Programmes are approved by AICTE  | 

5% of the approved intake in PGDM, PGDM (IB),

and PGDM (FM) is reserved for the NRI/NRI-Sponsored 

Category  |  PGDM (Healthcare and Hospital Management) 

programme in collaboration with University of Arizona (USA)  

|  PGDM (Working Professionals) programme in

collabration with  Frankfurt School of Finance

& Management (Germany)

Annual Alumni Meet
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Know Your Committee The team that makes it all possible

For more information
Delhi Campus:
"Adhitam Kendra" B-18,
Qutub Institutional Area,
New Delhi - 110016 (India)
+91-11-41242424 to 33,
+91-11-46485500 to 30

Gurugram Campus:
Plot No. 47, Sector-32,
Gurugram - 122001 (India)
+91-124-4075676
E-mail: fore@fsm.ac.in
Website: www.fsm.ac.in

Patron:
Dr. Subir Verma, Director, FORE School of Management

Media and Branding Committee
Prof. Swati Sharma, Prof. Ana Sinha, Prof. Ishita Batra
Ms. Khushi, Mr. Shiv Kumar

Student Editorial Committee (FOREword):
Elizabeth Alphonsa Dominic (Coordinator), Chehak Jain (Co-Coordinator),
Shouvik Das (Co-Coordinator), Ankita Bareja, Disha Hirwani,
Manheer Kaur, Purva Tyagi

Committee Members:
Parth Gahlot (Coordinator),
Preksha Jhawar (Coordinator),
Akshat Dudeja, Niharika Bhatt, 
Prateek Khiylani, Rishika Panwar, 
Rishirup Chakraborty, Ronak Gogoi,
Sanket Mishra, Saransh Agarwal, 
Saurabh Kumar Yadav, Shreya Saurabh,
Tanmay Gupta, Uday Jhunjhunwala, 
Vaibhav Kar, Yashika  Mudgil

FORE Career Division is 
Responsible for conducting and 
managing Final Placements, 
Summer Internships, 
Leadership Talks, Guest 
Lectures, and Live Projects. 



